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Is your organization looking for new and effective ways to expand your business and enhance your visibility within the healthcare community? Is your or-
ganization striving to find ways to reach patients and the public? If the answer to either question is “yes”, it is time for you to develop an affiliation with the 
American Academy of Spine Physicians (AASP), one of the largest and fastest growing organizations of its kind. The AASP represents physicians of all dis-
ciplines who care for the spine. The AASP offers numerous opportunities for your company to increase name recognition and promote the products and/or 
services you offer. 

The Academy provides a variety of different levels of participation which companies can use to gain unparalleled access to spine specialists and the public. 
Your company can apply for an exclusive or non-exclusive endorsement for one or more of your products or services. The AASP can also help expose your 
products and/or services through the Educational Sponsor program and/or the online Buying Advantage program. The AASP uses educational initiatives, 
reciprocal links, click through web banners, publications, eBlasts, informational databases, and other advertising opportunities to acknowledge the role of 
participating companies and vendors.  If your company wishes to maximize marketing visibility and support special programs or initiatives, you can apply to 
become a Campaign Partner or Corporate Partner.  

The AASP is committed to having a limited number of affiliations, including Corporate Partners and Educational Sponsors, who will help support educational 
efforts and national initiatives. Show your commitment and enhance your recognition and sales through one or more opportunities with the AASP.  

OPPORTUNITIES WITH THE AASP 

An  organization of  healthcare professionals  

dedicated to excellence in spinecare 
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The American Academy of Spine Physicians (AASP) is one of the largest professional organizations of its kind, representing physicians of various 
disciplines who care for the spine. The primary mission of the AASP is to facilitate an integrated and evidence-based approach to spinecare. The AASP is 
also committed to providing educational opportunities and resources for patients, physicians and the public about the spine, spinecare, the role of spine 
specialists and about effective spinecare products and services. 

The organization leading to the development of the AASP was founded in 1995 by neurosurgeons and chiropractic physicians committed to conservative 
and cooperative spinecare. The membership was expanded to include other disciplines to facilitate a more comprehensive approach to spinecare and to 
better serve patients. The organization currently represents chiropractic physicians, neurosurgeons, orthopedic surgeons, interventional radiologists, pain 
management specialists and rehabilitation specialists.  

The AASP has implemented numerous national initiatives to help inform the public and patients about the spine, spine disorders and spinecare. This 
includes continuing education for physicians leading to Diplomate and Fellow status, the National Spinecare Awareness Initiative, the Academy eNews, a 
newsletter for the general public, planned development of student resource centers and a multimedia online Public Information Center (PIC).  

The AASP reaches millions of patients with information about spinecare, lifestyle and product recommendations. The Academy currently reaches more than 
100,000 physicians, office staff members, college faculty, residents and students. 

 

WHAT IS THE AASP?  
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The prevalence of spine and related-disorders has grown to epidemic proportions. Back pain has become one of the most common reasons for seeing a 
doctor. The direct and indirect cost of back care in the US is estimated to be greater than 100 billion dollars per year.  Approximately 80% of the U.S. 
population will experience a back problem at some time in their lives. There are more than 200,000,000 patient visits to chiropractic physicians and 
neurosurgeons every year for spine-related problems. This estimate does not include visits to primary care physicians for back pain. Most of these 
individuals will go to the internet to search subjects related to back pain and spinecare. 

 

Consumers are influenced less by traditional marketing approaches and are looking to national organizations and their health care providers for 
recommendations about spinecare and products which can be used to improve the health of the spine. The American Academy of Spine Physicians 
(AASP), like the American Heart Association (AHA), and the American Diabetes Association (ADA), is in a position of influence and, therefore, assumes the 
responsibility to educate the public and members of the healthcare profession about spinecare related topics. This is a big task and requires the team effort 
of professionals, educational institutions, organizations and corporate contributors. The AASP has launched a National Spinecare Awareness Campaign.  

 

The AASP frequently receives requests from consumers, the media, and doctors of chiropractic, neurosurgeons and other healthcare practitioners for 
product recommendations. Major media outlets across the country cite the AASP as an expert on lifestyle issues related to spinehealth resulting in press 
coverage to millions of Americans. AASP endorsements and recommendations have been developed to help with these choices. 

The AASP has implemented effective strategies to help its membership reach patients and the public. One of the methods utilizes advanced communication 
technology to link the AASP database of information with physician members’ professional websites. Members of the AASP and their patients can access 
and download facts sheets, brochures and lists of recommended products directly from this database. 

 

 

 

 

 

 

 

 

AASP INFLUENCE 
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Physicians join the AASP because they want to acknowledge their commitment to integrated and evidence-based care, improve patient care, and help 
shape the future of spinecare. The AASP membership represents physicians in all stages of practice and business development. They have buying power 
with the majority actively involved in purchasing products and services. Members include new graduates who are in the process of setting up practices and 
established physicians who are planning the expansion of services and/or their physical facilities. All members serve the public and recommend products 
and opportunities to their patients. They turn to the AASP for recommendations and resources to do this.  

AASP members practice in different settings including private practice, large groups and at university facilities.  Current members include chiropractic 
physicians, neurosurgeons, orthopedic surgeons, interventional radiologists, pain management and rehabilitation specialists. The AASP also serves 
students, residents and fellows in training through the candidate membership program. The Academy provides unique opportunities so that candidate 
members can plan ahead and make good choices before entering the practice. This provides an excellent opportunity for AASP Sponsors and Partners to 
influence physicians in training.   

 

 
 

 

 

WHO ARE THE AASP MEMBERS? 

• Chiropractic Physicians 

• Neurosurgeons 

• Orthopedic Surgeons  

• Pain Management Specialists 

• Physiatrists 

• Radiologists 

• Rheumatologists 

• Primary Care 

• Oncologists 
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The American Academy of Spine Physicians (AASP) offers many different programs and initiatives which bring visibility to Partners, Sponsors and members 
of the AASP Buying Advantage Program.  

Numerous educational programs are provided by the AASP for its members, including the opportunity to obtain Diplomate status with the American 
Academy of Spine Physicians (DAASP), and, with further qualifications, Fellow status with the American College of Spine Physicians (FACSP). This 
advanced training helps the member serve their patients and establish themselves as an expert in the field. The AASP is currently one of the only 
organizations of its kind to offer interdisciplinary post-doctoral designations of educational achievement to its members who meet the continuing education 
criteria. The highest level of educational distinction offered by the AASP is the Fellow status. The physicians who obtain this level of academic achievement 
will be designated as Fellow of the American College of Spine Physicians.  

The AASP hosts a highly visible online directory of spine specialists, the National Directory of Spine Physicians. The user can perform a search by name, 
specialty or geographic location to help find a specialist of their choice. Activity on the Directory brings attention to AASP Partners and Sponsors.  

The American Academy of Spine Physicians is committed to educating physicians and the public. To help realize this goal the Academy launched the 
National Spinecare Awareness Campaign. This multimedia campaign provides information to the media, patients and the public through a variety of 
methods including printed publications, position statements, physician resources, press releases, the AASP website and through the linked websites of 
members and other organizations. The primary mission of the Campaign is to reduce the incidence of back pain, neurological compromise and related 
disability by focusing the attention of the healthcare professionals and the public on the spine, spinehealth, spine disorders and the role of physicians who 
have the expertise to care for the spine.  The Campaign consists of numerous initiatives and programs.  

The AASP is committed to informing the public about the importance of lifestyle modification and the use of select products to help manage back pain and 
improve spinehealth.  To accomplish this task the AASP developed the “Good Choices” program which includes a downloadable list of recommended and 
endorsed spinecare related products outlined by category.  

The AASP is working with the International Spine Association (ISA) to develop an extensive online multimedia database of “need-to-know” information for 
patients and the public. This project includes the development and dissemination of spine condition and spinecare product script sheets to physicians who 
can use them to help direct their patients to the online database of relevant information. 

The AASP plans to implement a Student Resource Center (SRC) at select colleges and universities which offer training programs to future spine specialists. 
The resource centers will increase exposure to AASP member benefits, Corporate Partners, Endorsed Products/Services, Educational Sponsors and 
members of the Buying Advantage program.  

 

AASP EDUCATIONAL AND PROMOTIONAL EFFORTS 

FELLOW CERTIFICATE DIPLOMATE CERTIFICATE 
SCRIPT PAD BROCHURES 
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There are four areas in which you or your company can affiliate with the AASP: 

 

  

AASP PARTNERSHIP AND SPONSORSHIP OPPORTUNITIES 

Option I:  Campaign Partner 

Option 2:  Corporate Partner 

Option 3:  Educational Sponsor  

Option 4:  Product/Service Endorsement  

CORPORATE PARTNER CAMPAIGN PARTNER 

PRODUCT  ENDORSED BY 

EDUCATIONAL SPONSOR 

 EXCLUSIVE  ENDORSEMENT 



 9 

The American Academy of Spine Physicians (AASP) is committed to working with businesses and organizations who are dedicated to advancing the field of 
spinecare. To help shape the future of spinecare, the AASP has launched a National Spinecare Awareness Campaign. The Campaign consists of numerous 
initiatives and programs which strongly impact the evolution of spinecare facilities and the delivery of diagnostic and therapeutic approaches. To help 
accomplish the goals of the Campaign, the AASP developed the Campaign Partner Program. This program provides two companies with an opportunity to 
maximize their visibility while participating and supporting the entire mission of the AASP. The AASP offers two Campaign Partner Categories: the 
Educational Partner and the Technology Partner. Only one company is allowed to participate in each category. These companies are invited to participate.  

The AASP recognizes the crucial role of education and technology for advancing the field of spinecare. It is used in every area of practice, including the 
evaluation and care of the patient.  Communications technology, such as the internet, use of informational databases, point of care carts/stations, and 
website development, has become part of the standard of care. Furthermore, computers, monitors and hand-held devices are being used by patients, 
physicians and the public to access up to date information about the spine, spine disorders and available spinecare. 

The Campaign Partner status represents a premier relationship and the highest level of support to the AASP.  The financial and non-financial contributions 
of the Campaign Partners help facilitate the development and implementation of special programs and resources.  The AASP is committed to working 
creatively with each of its Campaign Partners to establish unique opportunities which will benefit each other, benefit the AASP members and help advance 
the field of spinecare.  

For more information about becoming a Campaign Partner, please contact the AASP. 

Contact us at service@spinephysicians.org or call (847) 697-4660 for more information or to receive a campaign partner agreement. You may also go to the 
AASP website at www.spinephysicians.org to review and download additional information.  

 

 

OPTION 1 :  CAMPAIGN PARTNER 

BENEFITS OF BECOMING A CAMPAIGN PARTNER: 

 

• Prestigious alliance with high visibility 

• Use of an authorized AASP Campaign Partner Logo 

• Partnership Press Release 

• Visible display at all AASP events and symposia 

• Company listing on the AASP Buying Advantage Directory 

• Integrated marketing efforts 

• Acknowledgment on the AASP Homepage 

• Acknowledgment on AASP eBlasts 

• Acknowledgment on Academy eNews to members and non-members 

• Placement of click through buttons and/or banners on AASP website 

• Acknowledgment at Student Resource Centers 
CAMPAIGN PARTNER 
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OPTION 2 :  CORPORATE PARTNER 
The American Academy of Spine Physicians (AASP) developed a Corporate Partner program for businesses and organizations who wish to obtain general 
recognition as well as recognition for supporting specific the AASP and Initiatives and Programs of the National Spinecare Awareness Campaign. The Part-
ner program provides each participating company with an opportunity to assist the AASP in it’s mission, while enhancing their own visibility and marketing 
potential.  

The American Academy of Spine Physicians (AASP) provides an opportunity for the Corporate Partner  to become acknowledged throughout the whole pro-
gram and as the primary supporter of one of the campaign initiatives or programs.  A Corporate Partner can choose to support more than one initiative. 
Each Corporate Partner will receive ongoing acknowledgment  as a supporter of the AASP and as part of the initiative or program they sponsor. This pro-
vides two levels of marketing exposure. Corporate Partners will be invited by the AASP to support the program or the initiative of their choosing. 

EACH CORPORATE PARTNER IS ENTITLED TO THE FOLLOWING BENEFITS:  

WWW.SPINEPHYSICIANS.ORG 

� Receipt of a personalized press release 

acknowledging Partner status and re-

lated support of the AASP. Special atten-

tion will be placed on the program or ini-

tiative being sponsored.  

� Three certificates of participation suited 

for framing and display. 

� Prominent listing on the AASP Buying 

Advantage area of the AASP website 

leading to greater product/service visibil-

ity if applicable. 

� Greater visibility attached to one of six 

chosen AASP programs or initiatives  

� Custom powerpoint slides for use in 

presentations 

� Custom Partner display and brochure for 

shows or conventions 

� Each Partner will be featured on a dedi-

cated sponsor eBlast performed every 

six months featuring an AASP program 

or initiative.  This will be sent to all mem-

bers with current email  

� Use of an authorized version of an AASP 

“Corporate Partner” logo. This does not con-

stitute a product or service endorsement. 

The logo can be used on the Partner’s own 

marketing materials and website.  

� Use of an authorized AASP “special pro-

gram or initiative” logo.  

� Development of a custom website banner/

button 

� Sponsor will be given a click through banner/

button for use on the AASP website and on 

their own website 

� Partner acknowledgment on publications 

and website areas corresponding to the pro-

gram or initiative being supported.  

� Increased visibility through a Corporate Part-

ner click through banner/button on every 

Academy eNews publication. 

� Acknowledgment of Corporate Partners on 

Academy marketing eBlasts to members 

and non-members. 

CORPORATE PARTNER 
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National Directory of Spine Physicians: 

The National Directory of Spine Physicians is an online highly visible Directory of Spine Specialists dedicated to integrated and 
evidence-based spinecare. All of the physicians listed are members of the American Academy of Spine Physicians. The 
Directory consists of multiple levels of information which includes a full page profile of each full member and link to their practice 
or facility website. The Directory is linked to the AASP primary website and to the online Public Information Center which 
provides access to need-to-know-information about the spine, spinecare and the role of spine specialists. 

Book Publication Initiative: 

This initiative includes the development of book publications for the healthcare profession and for use by patients and the public. 
A book has been prepared for publication for both groups.  The books will serve as Official Publications of the American 
Academy of Spine Physicians. The book for the public will be made available to the general public as well as to spine physicians 
for direct dissemination to their patients. This book will reference the online Public Information Center (PIC) so the reader will 
always have the option to acquire additional information about their spine condition. A few smaller derivative books are being 
developed for use by physicians and patients in specialty settings.  

Online Public Information Center (PIC): 

The online Public Information Center (PIC) represents a joint project between the International Spine Association (ISA) and the 
American Academy of Spine Physicians (AASP). It represents a large online “need-to-know” multimedia database on the spine, 
spine disorders and available spinecare. It serves as one of the largest databases of its kind. It represents the public information 
hub for the AASP and the ISA. This program includes the development and dissemination of a script pad, a tool used by 
physicians to direct their patients to the peer-database of information about their spine and/or related disorder. 

Student Resource Center Initiative: 

The AASP Student Resource Center will consist of a dedicated learning center with 3-4 computer stations, a spine model 
display, a wall plaque and various information guides. The center will also include prominent acknowledgment of the supporting 
Corporate Partner. The center will provide students, residents and fellows with direct access to AASP online resources. This will 
include access to online educational courses, the online directory, practice development resources, and practice modeling 
resources. It will also provide the user with access to the AASP Buying Advantage Program, an excellent resource for new 
graduate. 

NATIONAL SPINECARE AWARENESS CAMPAIGN 

Corporate Partner Programs and Initiatives 
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Practice Development Initiative 

The AASP Practice Development Initiative was developed to provide members with various resources they can use to expand and grow their practice. This 
includes patient educational brochures, marketing posters, press releases, professional introductory letters, powerpoint slide programs and website 
database plugins. The AASP will continue to develop these resources for members. The Corporate Sponsor for this initiative will receive prominent visibility 
and will be considered a valuable member of the spinecare team.  

Student (Candidate) Member Initiative 

The AASP Candidate member initiative includes the development and implementation of special products and services for students and residents in 
training. The support of the Corporate Sponsor will help the AASP reach potential candidate members at numerous educational institutions throughout the 
country. This program provides a unique opportunity for the Corporate Sponsor to increase their visibility with individuals who will be purchasing products, 
requiring services and investing in their practice after graduation  

Good Choices Program  

The AASP is committed to informing the public about the importance of lifestyle modification and the use of select products to help manage neck and back 
pain as well as improve spinehealth.  To accomplish this task the AASP developed the “Good Choices” program, which includes a downloadable list of 
products, services and lifestyle recommendations. This includes a list of recommended and endorsed spinecare-related products outlined by category. 
Endorsed products will also be acknowledged on the National Directory of Spinecare Products.  

AASP Career Enhancement Initiative 

The American Academy of Spine Physicians (AASP) has developed the affiliations and technology to offer a Career Enhancement Initiative. This was 
designed to assist member physicians expand their career opportunities. This includes finding employment and navigating career transitions. The Initiative 
was also designed to help employers identify qualified spine specialists for their programs. It has become important for physicians to efficiently access 
career opportunities, especially with the transition toward larger integrated healthcare groups and healthcare systems. 

The AASP Career Enhancement Initiative incorporates leading-edge programming and internet technology to provide spine specialists with an effective 
networking resource. This includes an online career board which serves as the foundation for the development of a full service career center. Employers 
and job seekers can post opportunities, make inquires, direct offers, search databases, receive emails, and more right from their desktops. Additional 
services may include convenient, personalized career guidance services such as resume critiques, career coaching, resume & cover letter services, and 
disclosure of salary negotiation considerations. The career boards can also be used to help facilities find qualified support staff. 

The AASP is committed to working with other associations to help facilitate a nationwide “match-making” function. The integration of online career boards 
will help create a broad interactive database of jobs and resumes which will help shape the future of spinecare and spinecare facilities. 

 

 

NATIONAL SPINECARE AWARENESS CAMPAIGN 

Corporate Partner Programs and Initiatives 
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� Use of an authorized version of an AASP 

“Educational Sponsor” logo. This does not constitute 

a product or service endorsement. The logo can be 

used on the Sponsors own marketing materials and 

website.  

� Sponsor will be given a click through banner/button 

for use on the AASP website 

� Increased visibility through an Educational Sponsor 

click through banner/button on the Academy eNews. 

� Ability to submit and update materials in a dedicated 

area of the Technology Section of the Academy 

Website 

� Acknowledgment of Educational Sponsors on 

Academy marketing eBlasts 

� Each Sponsor will be featured on a dedicated 

sponsor eBlast performed every three months. This  

will be sent to all members with current email  

 

     addresses and to all opt in non-members of the AASP  

� Receipt of a personalized press release 

acknowledging Sponsor status and related support 

of the AASP. 

� Prominent listing on the AASP Buying Advantage 

area of the AASP website leading to greater product/

service visibility. 

� Greater visibility attached to one of six chosen AASP 

programs or initiatives  

� Three certificates of participation suited for framing 

and display. 

� Custom powerpoint slides for use in presentations 

� Custom Partner brochure and mini poster for display 

at shows or conventions 

 

 

OPTION 3:  EDUCATIONAL SPONSOR PROGRAM 

An AASP Educational Sponsor refers to an organization or business which is in support of the AASP mission and is committed to helping the AASP 
advance educational opportunities for its members and their patients. In return the AASP acknowledges the Sponsor’s products and services to the 
AASP members. The Educational Sponsor is authorized to use the AASP “Educational Sponsor” logo. One of the most effective ways to introduce 
and market your company, your products and services to the spinecare community is through an educational sponsorship with the AASP. 

With the assistance of the Educational Sponsors, the AASP can provide leading-edge education to its members and the public, thus improving the 
quality of spinecare. The AASP is dedicated to using all available methods and technologies to inform its members and the public about opportuni-
ties in spinecare while emphasizing the benefits of conservative and cooperative spinecare. Each Educational Sponsor will be able to choose the 
programs and initiatives they would like to support. They will receive special acknowledgement on related areas of the website and on related pub-
lications and resources. There is only one level of contribution and acknowledgment in this program.  

EACH EDUCATION SPONSOR IS ENTITLED TO THE FOLLOWING BENEFITS:  

WWW.SPINEPHYSICIANS.ORG 



 14 

 

The American Academy of Spine Physicians is a widely recognized authority on the spine and spinecare. The Academy is, therefore, committed to helping 
professionals, patients, and the public make good choices when it comes to purchasing products or services. It is the position of the American Academy of 
Spine Physicians (AASP) that spine specialists should provide direction to their patients about available products and services which promote spinehealth. 
To help members and consumers help identify good products and services, the Academy offers endorsement opportunities for services and products which 
qualify. There are two primary categories of endorsement; exclusive and non-exclusive. 

An exclusive AASP endorsement indicates that your company, product or service is a leader in its category. This endorsement grants you the right to use 
the “Endorsed by the AASP” logo. Evaluation by the Products and Services Committee followed by approval by the AASP Board of Directors is required to 
receive an exclusive endorsement.  

A non-exclusive endorsement by the AASP indicates that your company, product or service is one that meets the AASP endorsement criteria. This 
endorsement grants you the right to use the “Endorsed by AASP” logo, but the AASP would retain the right to endorse competing products and services. 
Evaluation by the Products and Services Committee followed by approval of the Board of Directors is required.  

Each endorsement will be listed on a directory of recommended products/services for professionals, patients, and the public.  This document can be 
downloaded from the AASP website and will assist spine specialists, patients and the public make good choices.  

An AASP product endorsement represents that the Academy has reviewed a product and states that it is a good product and that it will contribute to 
spinehealth.  

 

 

 

 

 

 

 

 

 

 

OPTION 4:  PRODUCT/SERVICE ENDORSEMENT  
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� Right to use the official “Exclusively Endorsed by the AASP” logo 

� One 12 month corporate membership for your organization 

� Prominent link to your website from the AASP website homepage as 
an Exclusive Endorsement Recipient 

� Inclusion of organization and product/service description on the 
AASP website 

� Recognition in each issue of the Academy eNews, our monthly 
newsletter 

� Prominent listing on the AASP Buying Advantage Directory 

� Development of an endorsed product brochure or informational 
booklet for use by company  

� Development of a custom internet website button/banner 

� Press release acknowledging the AASP endorsement status 

� Custom powerpoint slides for use in presentations 

� Custom display and brochures for use at shows or conventions 

 

 

• Right to use the official “Endorsed by the AASP” logo 

• One 12 month corporate membership for your organization 

• Prominent link to your website from the AASP website homepage as 
an Endorsement Recipient 

� Inclusion of organization and product/service description on the 
AASP website 

� Recognition in each issue of the Academy eNews, our monthly 
newsletter 

� Prominent listing on the AASP Buying Advantage Directory 

� Development of an endorsed product brochure for use by company  

� Development of a custom internet website button/banner 

� Press release acknowledging the AASP endorsement status 

� Custom powerpoint slides for use in presentations 

� Custom display and brochures for use at shows or conventions 

 

 

THE BENEFITS OF EXCLUSIVE ENDORSEMENT: THE BENEFITS OF NON-EXCLUSIVE  

ENDORSEMENT: 

EXCLUSIVE  ENDORSEMENT PRODUCT  ENDORSED BY 
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AMERICAN ACADEMY OF SPINE PHYSICIANS 

NATIONAL SPINECARE AWARENESS CAMPAIGN 

Corporate Partner 
Student Resource 

Center 

Corporate Partner 
Practice Development 

Corporate Partner 
 Student (Candidate )

Membership 

Corporate Partner 
Publication Initiative  

Corporate Partner 
Online Public 

Information Center 

Corporate Partner 
National Directory of 

Spine Physicians 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

EDUCATIONAL  

SPONSOR 

• Only one Corporate Partner will be acknowledged as the primary 
supporter of each Initiative.   

• Corporate Partners will be acknowledged throughout all programs 
and initiatives.   

• Educational Sponsors can  support more than one Initiative.   

EDUCATIONAL  

SPONSOR 

 

 

 

CAMPAIGN PARTNER 

EDUCATION 

CAMPAIGN PARTNER 

TECHNOLOGY 

CAMPAIGN INITIATIVES 
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CAMPAIGN  PARTNER 

 

NATIONAL SPINECARE 

 AWARENESS CAMPAIGN 

 

CAMPAIGN  PARTNER 

 

NATIONAL SPINECARE 

 AWARENESS CAMPAIGN 

CORPORATE  PARTNER 

 

NATIONAL SPINECARE 

 AWARENESS CAMPAIGN 

CORPORATE  PARTNER 

 

NATIONAL SPINECARE 

 AWARENESS CAMPAIGN 

 

EDUCATIONAL SPONSOR 

 

NATIONAL SPINECARE 

 AWARENESS CAMPAIGN 

EDUCATIONAL SPONSOR 

 

NATIONAL SPINECARE 

 AWARENESS CAMPAIGN 

ENDORSED PRODUCT   

 

EXCLUSIVE  

ENDORSEMENT   

 

EMBLEMS  

“An  organization  of healthcare professionals   
dedicated to excellence in spinecare.” 

“An  organization  of healthcare professionals  
dedicated to excellence in spinecare.” 

“An organization  of healthcare professionals   
dedicated to excellence in spinecare.” 

“An organization of healthcare 

professionals dedicated to 

 excellence in spinecare.” 

“An organization of healthcare 

professionals dedicated to 

 excellence in spinecare.” 
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AMERICAN ACADEMY OF SPINE PHYSICIANS  

For more information about the requirements of our Sponsor ship and  

Partner opportunities, please contact the AASP.  

Email:  service@spinephysicians.org or call (847) 697-4660  

 

 Visit our  website at www.spinephysicians.org to download  

additional brochures or informational .  

 
Edward C. Benzel, M.D. 
Diplomate of the  

American Board of Neurological Surgery 
Cleveland Clinic  
 
George J. Dohrmann, M.D., Ph.D. 
Diplomate of the 
American Board of Neurological Surgery 
University of Chicago  
 
David H. Durrant, D.C. 
Diplomate of the 
American Board of Chiropractic Neurology 
Chicago Neuroscience Institute  
 
Barth A. Green, M.D. 
Diplomate of the 
American Board of Neurological Surgery 
Miami Project to Cure Paralysis  
 
Vincent P. Lucido, D.C. 
Diplomate of the 
American Board of Chiropractic Orthopedics 
Past President, FCER  
 
 

 

 

Stephen L. Ondra, M.D. 
Diplomate of the 
American Board of Neurological Surgery 
Northwestern University  
 
John F. Shea, M.D. 
Diplomate of the 
American Board of Neurological Surgery 
Loyola University 

 

Steven Vanni, D.O., D.C. 
Neurosurgeon and Chiropractic Physician 
University of Miami  
 
Wayne M. Whalen, D.C. 
Diplomate of the 
American Chiropractic Academy of Neurology 
Chair, CCGPP  
 
Terry R. Yochum, D.C. 
Diplomate of the 
American Chiropractic Board of Radiology 
University of Colorado 

SCIENTIFIC CONSULTANTS: 

Manohar M. Panjabi, Ph.D., D. Tech.                     Scott Haldeman, D.C., M.D., Ph.D. 

Clinical Biomechanics                                               Clinical Neuroscience 
Yale University                                                         UCLA 

ACADEMY COUNCIL 
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AMERICAN ACADEMY OF SPINE PHYSICIANS 
 

Office of Member Services 
1795 Grandstand Place 

Elgin,  Illinois  60123 

Corporate Office 
39 South LaSalle Street, Suite 707 

Chicago, Illinois   60603 

 

 
 

 

 

Phone: (847) 697-4660 

Fax: (847) 931-7975 

Email: service@spinephysicians.org 

CONTACT INFORMATION 

WWW.SPINEPHYSICIANS.ORG 


